
Issue Purchase Includes:
• 20 page issue in softcopy
• Exhibits in excel format
• Client support

To Purchase:
Contact Account Management 
CAmarketing@cerulli.com
+1 617-437-0084

or visit www.cerulli.com and 
select the Purchase tab

Subscription Details:

Subscription Includes:
• Hardcopy
• Softcopy
• Online access to over 15

years of archived issues
• Exhibits in Excel

• Analyst access

Pricing:
$15,000 (12 issues included)

Contact Us:
+1 617-437-0084
CAmarketing@cerulli.com
www.cerulli.com

Table of Contents
Overview: No Investor Left Behind
As managers commit more resources to education, their ability to assess return on
investment becomes crucial .....................................................................................1
� Marketing Materials That Require the Greatest Amount of Resources, 2012

� Level of Challenges for Marketing in Implementing Strategy, 2012

Whitepapers: So Many Thought Leaders, So Little Time
A proliferation of whitepapers requires asset managers to present the material
in a manner that compels clients and prospects to read them.....................................3
� Plans for Marketing Materials/Communication: Expand, Eliminate, Reduce, 2012

� Topics Frequently Presented in Asset Managers' White Papers, 2013

� Functions That Report to Marketing, 2012

� Key Elements of Differentiated Whitepapers

ETF Education: Education for Every Audience
As ETFs become more established, the need for basic education remains....................9
� Percent of Advisors Using ETFs by Channel, 2012

� Advisors Select Most Effective Assistance from Asset Managers in Increasing Their Use of
ETFs, 2012

� ETF Sponsors Rank ETF-Related Topics by Overall Advisor Knowledge, 2013

� ETF Sponsors Select Largest Inhibitor to Increase Financial Advisor Adoption of ETFs, 2013

Organizational Structure and Staffing: Advisors Lean on Asset
Managers for Education
The need for training and education drives changes in organizational structure
and staffing ..........................................................................................................13
� Trends and Issues Driving the Need for Organizational Changes within the Retail Marketing

Department, 2011 vs. 2012

� Sales Staff Rate Highly Effective Training Methods, 2012

� Asset Managers Choose Top-Three Educational Tools Most Effective with Advisors, 2013

Quantitative Insights ........................................................................................17
Alternative Investments
� External Challenges to the Delivery and Development of Alternatives, 2013

� Factors Impacting the Gathering of Alternative Investments, 2013

Closed-End Funds
� Asset Managers Rate Hurdles to Attracting Investor Interest in Closed-End Funds, 2013

� Firms Planning to Launch CEFs in Next 12 Months Rate Drivers of Interest in the Opportunity, 2013

Exchange-Traded Funds
� ETF Sponsors Rate Influence of Factors on Advisor Adoption of ETFs, 2013

� ETF Sponsors Rate Challenges to ETF Asset Growth, 2013

� Advisor Allocation to ETFs by Channel, 2012

� Inhibitors to Advisors' Use of ETFs, 2013

Retail Educational Strategies and Tactics Issue

$2,500

Article Summaries:

Whitepapers
Managers are spending more time
on whitepapers to educate their
institutional and retail clients on a
variety of topics.

ETF Education
ETF sponsors are offering more
sophisticated education programs,
but also need to maintain focus on
new adopters.

Organizational
Structure and Staffing
As investing becomes increasingly
complex, education-focused
marketing is making its mark.
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